30 utility Belt Labs

ClearRank SEO — guide

Local SEO for your website, Google & Apple Maps listings and NAP consistency — with a Reviews & Reputation
tab.

Screenshots captured signed out from the live site (utilitybeltlabs.com, build 772676e ) on Oct 29, 2026, using only the synthetic sample data the
site ships with.

0 What it does and who it's for

ClearRank SEO is local SEO help for small businesses. O
Enter your website: ClearRank checks the page (title, meta

description, headings, canonical, structured data, image Get your site, "t::?tselrisst;ggzand reviews in

alt text, links, robots.txt, sitemap and speed hints), writes

through each change step by step — for your website, Google Busines

Profile, Apple
Maps and NAP (name, address, phone) consistency. Its Reviews &

copy-ready fixes and walks you through each change. It
also covers Google Business Profile and Apple Maps
with guided checklists, and checks NAP (name, address,

ab helps

you import in one inbox, reply

n summ

phone) consistency. ‘ S e
. . . . . . ClearRank SEO | Utility Belt Labs Full Suite
The Reviews & Reputation tab is included: a review- $14.99, $34.99,
request planner with email and SMS templates, a Google B o o |
review-link builder, an inbox for reviews you import, reply e ergudingue. [ o gkt
templates and a monthly summary. utilitybeltlabs.com/clearrank — signed out

Who it's for: local service businesses that want a clear to-
do list for their site, maps listings and reviews.

9 What you need (no marketplace export)
ClearRank doesn't use Walmart or Amazon reports. You need:

e Your website URL — ClearRank reads that one public page plus its robots.txt and sitemap.

e Your directory listings for the NAP check: one per line as Source | Name | Address | Phone (or tabs pasted from a
spreadsheet).

e Your reviews (optional), pasted or as a CSV. Recognised headers include reviewer, rating/stars, date,
text / review, replied and reply.

 Your Google Place ID for the review link. Find it with Google's Place ID Finder.[°?! Google also lets you copy a review

link or QR code from your Business Profile via Read Reviews — Get more reviews. !

e Walkthrough on the sample business

Signed out, ClearRank shows sample data for a made-up business (Example Plumbing Co.), not an analysis of any real
site. Analyzing your own site and importing your own reviews need a subscription.

o See the scorecard. Sample: overall score 72, 11 issues, 8 high priority.

%) Clear

Guided SEO fixes and review management for local businesses - Utility Belt Labs

Analyze - Fix - Walk Through

Home ListWise Pro MarginGuard Pro ClearRank FeeAudit

Fix what's holding your site and maps listings back

Enter a URL. We'll analyze the current state, write copy-ready fixes, and walk you through every change step by step — website,
Google Business Profile, Apple Maps and NAP consistency. Plus Reviews & Reputation: review-request templates and a Google
review link, an inbox for the reviews you import, reply drafts, and a monthly reputation summary.

https://example-business.com Example Plumbing Co. Analyze & Generate Fixes

Demo mode — sample data. The results below are an example for a made-up business, not an analysis of any real site.
, then subscribe to ClearRank to analyze your own website.

OVERALL SCORE ISSUES FOUND FIXES APPLIED HIGH PRIORITY

72 1

0 of 11 fixes completed

ClearRank in demo mode — sample data for a made-up business

Work through Website fixes. Each card shows the current state, why it matters, a copy-ready fix and the steps;
click Copy Fix, then Mark as done to track progress.

Google Maps Apple Maps NAP Consistency Reviews & Reputation

Title tag is too generic
Current: Home | Example Plumbing Co.

Missing locatio d primary service. Weak click-through potential.

SAMPLE FIX (DEMO DATA, NOT GENERATED FO SITE)
Emergency Plumber in Columbus, OH | Example Plumbing Co.

1. Log into your website CMS or theme settings
2. Go to the homepage SEO / title field
3. Replace the current title with the suggested version above

4. Save and clear any cache

B Mark as done Copy Fix

Missing meta description
Current: (none)

Google will auto-generate a snippet, often poorly.

SAMPLE FIX (DEMO DATA, NOT GENERATED FO SITE)

24/7 emergency plumbing in Columbus. Licensed, insured, and fast response. Call now for same-day service.

1. Open the SEO settings for your homepage
2. Paste the suggested meta description into the Meta Description field

3. Keep it under 160 characters

Website fixes (sample cards labelled as demo data)

a Google Maps and Apple Maps tabs. Guided checklists (claim, category, description, services, hours, photos,
reviews) with draft text.

Website Apple Maps NAP Consistency Reviews & Reputation

Claim and verify Google Business Profile

Unclaimed profiles have limited visibility.

SAMPLE FIX (DEMO DATA, NOT GENERATED FOR YOUR SITE)
Go to business.google.com - Search your business - Claim - Complete verification (postcard, phone, or video).

. Visit business.google.com
. Search for your exact business name
3. Claim the listing

. Complete the verification method Google offers

B Mark as done Copy Fix

Primary category too broad

Generic categories reduce relevance for specific searches.

SAMPLE FIX (DEMO DATA, NOT GENERATED FOR YOUR SITE)

Primary: Plumber
Secondary: Emergency plumber, Drain cleaning service

1. Open your Google Business Profile
2. Edit categories
3. Set the most specific primary category

4. Add only relevant secondary categories

Google Business Profile checklist (sample)

NAP Consistency. Click Check sample listings: each source's name, address and phone is marked match, format
differs, nearly or different, and fix cards are added.

Website Google Maps Apple Maps Reviews & Reputation

NAP consistency checker

Paste how your business appears on each directory, one listing per line: Source | Name | Address | Phone (pipes, or tabs from a spreadsheet).
We compare the text with your reference NAP and flag differences. This checks only what you paste — it doesn't look up directories for you. US-style
phone numbers.

Sample mode: invented listings for the sample business. Subscribe to ClearRank to paste your own.
REFERENCE NAME REFERENCE ADDRESS REFERENCE PHONE

Example Plumbing Co. 123 Main St, Columbus, OH 43215 (614) 555-0123

Google | Example Plumbing Co. | 123 Main St, Columbus, OH 43215 | (614) 555-0123

Yelp | Example Plumbing Company | 123 Main Street, Columbus, Ohio 43215 | 614-555-0123
Facebook | Example Plumbing Co | 123 Main St Suite 2, Columbus, OH 43215 | (614) 555-0132
Bing Places | Exmaple Plumbing Co. | 123 Main St, Columbus, OH | (614) 555-0123

Check sample listings
4 listings checked: 1 exact, 1 format-only, 0 nearly, 2 different, 0 with missing details. Fix the flagged ones — cards were added below.

SOURCE NAME ADDRESS PHONE

Google MATCH MATCH MATCH
Example Plumbing Co. 123 Main St, Columbus, OH 43215 (614) 555-0123

Yelp FORMAT DIFFERS FORMAT DIFFERS FORMAT DIFFERS
Example Plumbing Company 123 Main Street, Columbus, Ohio 43215 614-555-0123

Facebook FORMAT DIFFERS NEARLY DIFFERENT
Example Plumbing Co 123 Main St Suite 2, Columbus, OH 43215 (614) 555-0132

Bing Places NEARLY DIFFERENT MATCH

NAP consistency checker on the invented sample listings

Reviews & Reputation — review requests. Fill in business details; the email/SMS templates and a Day 0/
reminder plan update. ClearRank doesn't send anything. You copy the templates into your own email, CRM or
texting tool.

1. Review requests: sequence planner

Set up a post-job or post-appointment request: one message, then one polite reminder. Fill in your details and the templates update. Edit anything
before you copy it. ClearRank doesn’t send these: paste them into your own email, CRM or texting tool, or set them up there as an automated
sequence. {first_name} is a placeholder for your tool's merge field.

BUSINESS NAME SERVICE TYPE SIGN-OFF PHONE OR EMAIL FOR FOLLOW-UP

Example Plumbing Co. plumbing repair The Example Plumbing Co. te (614) 555-0123

FIRST MESSAGE REMINDER AFTER (DAYS)

Same day as the job 3

GOOGLE REVIEW LINK

Find your Place ID with Google's official (search your business name; copy the code shown). Sample mode: paste your own after
subscribing.

The link will appear here. Until then the templates show {review_link}.

YOUR PLAN

1. Trigger: a job or appointment is marked complete in your own calendar, CRM or invoicing tool.

2. Day 0 (the same day as the job): send the first email (and/or SMS) from your own email, CRM or texting tool.

3. Day 3 (3 days later, only if they haven't reviewed yet): send the one polite reminder.

4. Stop after the reminder. Don't send more than one follow-up, and stop as soon as the customer leaves a review or asks you to.

Good practice (and Google's review policy): ask every customer, not only the happy ones; don't offer discounts or gifts for reviews; only text customers
who agreed to receive texts.

EMAIL Day 0 (the same day as the job)
Subject: Thanks for choosing Example Plumbing Co., how did we do?
Hi {first_name},

Thank you for choosing Example Plumbing Co. for your plumbing repair. We hope everything went smoothly.

Review-request sequence planner (sample mode)

a Review inbox. Click Load sample reviews: unanswered and 1-3% reviews are flagged and listed first. Suggest a
reply gives a rule-based template ("Template (not Al)") to edit before posting yourself.

2. Review inbox

All your imported reviews in one place. Unanswered and low-star (1-3%) reviews are flagged; unanswered low-star reviews are listed first. Direct Google
connection coming later. For now, import reviews below. Data stays in this browser (not saved after you leave the page).

Load sample reviews Clear

Importing your own reviews (paste or CSV) is part of ClearRank. Sample reviews are invented for a made-up business.
Loaded 11 SAMPLE reviews (invented, not real).

SAMPLE DATA: these reviews are invented for a made-up business to show how the inbox works. They are not real reviews.
All (11) Needs reply (6) Positive (4-5%) (7) Negative (1-3%) (4)
11 reviews - 6 need a reply - 3 unanswered low-star

Sample: Marcus T. * % ' ool Oct 25, 2026 SAMPLE NEEDS REPLY LOW STAR (1-3%)

Waited over three hours past the appointment window and nobody called. The repair itself was fine but the price was higher than the quote.

Hide suggested reply Mark as replied

TEMPLATE (NOT AI) Matched to: Negative (1-2%): careful, offers to take it offline
Hi Marcus, thank you for letting us know, and we're sorry your experience fell short. We're sorry about the wait. Your time matters. This isn't
the standard we aim for at Example Plumbing Co. We'd like to understand what happened and make it right. Please contact us directly at (614)

555-0123 so we can talk it through.

The Example Plumbing Co. team

Copy reply Another version

Edit before posting. Replace any [bracketed] text, and post it yourself on your Google Business Profile (business.google.com — Reviews).

Inbox with a suggested reply on the invented sample reviews

yAl Monthly summary. Average rating, new reviews, response rate, rating mix, praise/complaint themes and
insights, calculated only from the reviews you import.

4, Monthly reputation summary

PERIOD Last 30 days

SAMPLE DATA: this summary is calculated from invented reviews.

AVERAGE RATING NEW REVIEWS RESPONSE RATE NEED A REPLY

3.8% 8 5

5%
4%
3%
2%
1%

PRAISE COMPLAINTS

Quality of work: 4 reviews (repair, fixed, job, professional) Price & value: 2 reviews (bill, fee, price, quote)
“fixed our leaking water heater the same day.” “the price was higher than the quote.”

Wait time & speed: 3 reviews (fast, on time, quick) Wait time & speed: 2 reviews (hours, late, wait, waited)

“technician was on time, friendly and explained everything.” “waited over three hours past the appointment window and nobody called.”

Communication: 3 reviews (explain, explained, kept me informed, Scheduling & booking: 2 reviews (appointment, scheduling)
response) “waited over three hours past the appointment window and nobody called.”

“technician was on time, friendly and explained everything.” Staff & friendliness: 1 review (rude)

Staff & friendliness: 2 reviews (friendly, staff, tech, technician) “rude on the phone and the drain was clogged again two days later.”

“technician was on time, friendly and explained everything.” Cleanliness: 1 review (mess)

Price & value: 2 reviews (fair price, price, pricing, reasonable) “they left a mess under the sink and the bill had a fee i didn't expect.”

“good job on the repair and fair price.” Quality of work: 1 review (still broken)

Cleanliness: 1 review (clean) “still broken.”
“fast, professional and very clean.”

Themes are grouped by keywords and phrases (staff, price, wait time, cleanliness, quality, communication, scheduling). It's simple text matching, so skim
the reviews to confirm.

INSIGHTS FOR LAST 30 DAYS

You received 8 new reviews in the last 30 days, averaging 3.8%.

Your average is up 0.1 % compared with the 30 days before (3.7 % from 3 reviews).

You replied to 3 of 8 (38%). 5 reviews are still waiting for a reply, including 2 low-star reviews (1-3%). Answer those first.
Most praised: quality of work (mentioned positively in 4 reviews), then wait time & speed (3).

Most common complaint: price & value (2 reviews), then wait time & speed (2). A pattern like this is worth fixing at the source, not
justin replies.

Monthly summary calculated from the invented sample reviews

© How to read the results

ITEM WHAT IT MEANS

Overall score / issues / From the Website analysis of the one page you enter. Google, Apple and NAP are guided checklists,
high priority since ClearRank can't read your profiles.

Fix labels Each fix is labelled rule-based (a template filled from your page's data) or AlI-generated (when Al is

available, some wording fixes are rewritten by xAI's Grok).

NAP status Match, format differs (same info, different formatting), nearly or different. Use the one canonical
version everywhere.,

Reputation summary Numbers come only from imported reviews. Themes use simple keyword matching, so skim the
reviews to confirm.

© Tips and limits

e Guidance and drafts, not ranking guarantees. Review all text before publishing.
¢ No direct Google connection yet. Reviews come from what you import and stay in your browser, unless you click
Draft with AI, which sends that one review to the Al provider (xAI).

« Google's rules: reviews must reflect a genuine experience, and offering incentives for reviews is prohibited./c"3!
ClearRank's templates also say to ask every customer, not only happy ones.

o Google's tips: reply to reviews, keep replies short and professional, and take complex issues offline.[¢"!

e The NAP checker compares only what you paste and expects US-style phone numbers. It doesn't look up directories.

e Limit for Al actions (fixes + reply drafts): 75 per month on ClearRank when Al is enabled on the server.

© Pricing
p

~
ClearRank SEO on its own Utility Belt Labs Full Suite
$1 4.99/month $34.99/month
Website analysis with copy-ready fixes, Google / Apple All four tools: ListWise Pro, MarginGuard Pro, FeeAudit
/ NAP checklists, Reviews & Reputation included at no and ClearRank SEO (including Reviews & Reputation).
extra cost.

. J

Prices are in US dollars and billed in USD whichever marketplace you sell on; they exclude any applicable tax. Cancel anytime from the billing portal.
Prices as shown on Oct 29, 2026.

Anyone can preview ClearRank on the sample business without an account.

Plans

Create a free account to subscribe. Everyone can preview the tool on sample data.

ClearRank SEO Utility Belt Labs Full Suite
$1 4.99 /month $34.99 /month
ClearRank SEO on its own. Cancel anytime. All four tools in one subscription, including everything in ClearRank SEO.

Saves $24.97/month compared with buying each tool on its own.
v Website analysis: title, meta, headings, canonical, schema, image alt

text, links, robots.txt, sitemap and speed hints ' ListWise Pro
v Copy-ready fixes for every issue, with Al-written wording and Al review- v MarginGuard Pro
reply drafts, always labelled and editable; rule-based templates if AL is .
. v FeeAudit
unavailable
v ClearRank SEO (including Reviews & Reputation)

v Step-by-step walkthrough with a progress bar, saved in your browser

v Google Business Profile and Apple Maps (Apple Business Connect)

- Sign up for the Full Suite
checklists

+ NAP checker: paste your directory Iistings and spot name / address / AJrveady pay for a single tool? The Full Suite replaces it: that plan is canceled when the
. suite starts and the unused time is credited to your account.
phone mismatches

v Reviews & Reputation: review-request email/SMS templates + Google

review link, an inbox for imported reviews (flags unanswered and 1-
3%), reply templates and a monthly reputation summary

Sign up to get started

Payments are processed securely by Stripe. Cancel anytime from the billing portal.

Plans on /clearrank (signed out)

e Sources

[G1] Google Business Profile Help — Tips to get more reviews
[G2] Google Maps Platform — Place ID Finder

[G3] Google Business Profile Help — Create a Google link or QR code to request reviews

Disclaimers

Important: These tools provide analysis and suggestions only. We do not guarantee increased sales, rankings, profits, fee recovery or any specific
business results.

ClearRank gives guidance and drafts, not ranking guarantees. It reads one public page you enter (plus its robots.txt and sitemap) and can't see your
Google or Apple profiles. Review all text before publishing.

All results shown are sample data for a made-up business (Example Plumbing Co.) and invented reviews, not an analysis of any real site or real
customers.

Not affiliated with Google or Apple. Google help-page guidance is summarized from the cited pages as of the capture date and may change.

Steps and screens can change after the capture date; the live site and the marketplaces' own help pages are the reference. © Utility Belt Labs.


https://support.google.com/business/answer/3474122
https://developers.google.com/maps/documentation/javascript/examples/places-placeid-finder
https://support.google.com/business/answer/16816815

